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ver the past five years, Liberia's 

Otelecommunications sector has 

emerged as a critical enabler of 

national development, driving inclusive 

growth, innovation, and socio-economic 

transformation. 

This 2025 – 2029 Strategic Plan represents a 

bold and comprehensive roadmap to guide 

the LTA's efforts in expanding universal 

connectivity, fostering sustainable digital 

inclusion, and strengthening regulatory 

oversight. Anchored in the International 

Telecommunication Union's (ITU) strategic 

goals and the objectives of the African 

Telecommunications Union (ATU), and 

aligned with the ARREST Agenda for 

Inclusive Development (AAID), this Plan 

reaffirms the LTA's commitment to 

cultivating a dynamic ICT ecosystem that is 

fair, transparent, secure, and resilient..

Through inclusive stakeholder engagement, 

data-driven governance, and an unwavering 

focus on innovation and consumer 

protection, the LTA will continue to lead 

regulatory reforms, facilitate investment, 

and champion digital inclusion across all 

sectors of Liberia, in recognition of the 

transformative potential of 

telecommunications—not only as a conduit 

for communication, but as an engine of 

economic empowerment and social 

cohesion.

We extend gratitude to our partners in 

government, industry, civil society, 

and the global regulatory community 

for their continued collaboration. Together, 

we can shape a future where every 

Liberian—regardless of location or 

income—can reap the full benefits of a 

connected society.

As we advance into an era 
characterized by rapid digitalization, 
the Liberia Telecommunications 
Authority (LTA) remains committed 
to ensuring that every citizen and 
business can equitably participate in 
the digital economy.

‘‘ ‘‘

Hon. Clarence K. Massaquoi
CHAIRMAN 
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PART 2: VISION, MISSION & CORE PRINCIPLES

An Inclusive
Digital Liberia
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CORE PRINCIPLES

CORE
PRINCIPLES
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 Inadequate collaboration with other public sector stakeholders 

 Inadequate whole-of-Government approach to utilizing telecoms/ICT for 

national development

 Powerful Mobile Network Operators

 Insufficient allocation in budget for regulatory development programs & 

projects

 Insufficient budgetary allocation for capacity-building programs

 Stagnant staff compensation 

 Over-reliance on operational revenue from a limited number of 

licensees

  Unsatisfactory data collection & dissemination processes 

  Susceptibility to political influence
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PART 7: STAKEHOLDERS ANALYSIS

Managing the needs and expectations of various stakeholders is a fundamental 
obligation of the LTA to ensure that strategic objectives are achieved. The following is 
a summary of the broad categories of stakeholders, their relative importance to the 
achievement of the LTA's mission, their expectations, and what the LTA needs to do 
to meet those expectations and fulfill its mandate. 
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Strategic Objective 1: An agile regulatory organization
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Strategic Objective 2: A forward-looking policy & regulatory framework



Strategic Objective 3: Advancing Technological Innovation
and Adoption for Digital Transformation



















ANNEX 1: Relevant Objectives of the National ICT Policy
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